
  

       

   

          

           

             

          

         

  

             

           

          

  

      

       

   

        

             

           

   

       

               

            

 

        

 

 

 

      

 

  

Hello Professor, 

Welcome to the Claremont Colleges. My name is Andy Mills, and I am the Course Materials Manager 

at the Huntley Bookstore. 

This letter and its accompanying material is intended to introduce you to our book adoption process as 

well as inform you of some of the options available to you in regards to your textbook choices. I understand 

that this material may not answer all of your questions, but I hope it puts you on the right path and gives you 

some rudimentary knowledge of what we can provide. For any further questions that do arise, my staff and I 

are always here and ready to help you in any way that we can. 

Accompanying Material: 

Book Adoption Process: Provides the basic steps needed to be taken so that we can ensure the 

books you need for your students are here and ready for the start of classes. 

Custom Printing Flyer: More detailed information on custom printing options from one of 

Huntley’s custom publishing partners. 

Affordability Brochure: Provides information on the various options we provide regarding 

textbooks, including Digital, Rental, and Custom options, plus provides insight into the adoption 

and buyback processes. 

Eventually, once your school email address is solidified and entered into my system, a large portion of 

the adoption request process will become automated and will allow the bookstore to reach out to you 

directly, inform you of which courses we have been told you will be teaching, and request your book 

adoptions. 

Until that time, however, I hope that the information contained here helps inform and guide you 

through this process.  As always, we are here to help in any way that we can, so please do not ever hesitate to 

contact us. The Textbook Department phone number is 909-607-9393 or 909-607-3783 and our email address 

is huntleytextbooks@cuc.claremont.edu. 

I look forward to working with you, and, again, welcome to Claremont! 

Sincerely, 

Andy Mills 

Course Materials Manager 

Huntley Bookstore of the Claremont Colleges 

mailto:huntleytextbooks@cuc.claremont.edu


 

  

   

   

      

   

   

 

    

 

 

  

 

     

   

    

  

     

   

   

  

   

   

   

  

  

   

  

   

  

   

 

  

 

Book Adoption Process 

Contact Huntley Bookstore: 

Email: huntleytextbooks@cuc.claremont.edu 

Phone: 909-607-9393 

Website: www.claremont.bkstr.com and use the Online Adoption Tool at the bottom of the screen. Instructions 

are available if needed. Please contact us for help. 

In Person: 175 E. 8th Street, Claremont, Ca 91711 

What we need to know: 

Your School, Department, Course Name, and Course Number 

Author and Title of the books needed (If specific versions/ISBNs are needed, please provide that information, 

otherwise we will look to find the most readily available and cost efficient version) 

“Required” or “Recommended” status for each book 

Next Steps 

We will begin researching the titles you requested.  If we run into any availability issues, we will contact you and 

work to find a solution regarding that text.  If there are no issues, or once all issues have been rectified, we will email 

you a confirmation of the books adopted to your course for your perusal and records. 

Things to Be Aware Of: 

Foreign titles can, possibly, have a long delay between ordering and arrival at the bookstore, so early adoption 

of these titles is extremely important.  We typically ask that foreign title adoptions be submitted to us at least 3 months 

in advance in order to give us the best possible chance of having them here by the start of classes. 

If you do not need any materials from the bookstore for your course, please let us know so that we can mark 

your course as such and prevent subsequent emails/attempts to contact you regarding that particular course. 

Due to the growth in availability of eBooks, and our desire and dedication to providing our students with as 

many options as possible to fit their individual needs, we will automatically adopt any eBook, if one exists, that 

corresponds with an adopted print title.  However, if you feel an eBook is not an appropriate choice for your students, 

please let us know and we will gladly remove it from your course. 

We understand that you may not be 100% certain on your booklist right now, but it is very important that we 

begin work on your adoptions as early as possible.  This time allows us to work through any issues that arise, and gives 

us the best possible chance on securing used copies, which offer the best savings options for our students. We will 

gladly work on partial lists as they are submitted, and add-ons are welcome.  So please don’t wait because you are 

unsure of one title.  Send us what you are sure of, and we can work on the rest once you have made your decision. 

mailto:huntleytextbooks@cuc.claremont.edu
http://www.claremont.bkstr.com/
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Cust1m Publlshing, Inc 

Have you considered Custom Publishing? 
The Huntley Bookstore partners with LAO Custom Publishing to provide a service that makes 

it easy for you to create your own CoursePack. 

You choose the content and LAD does the rest 
• Clear permissions to reprint- LAD is 100% copyright compliant. 
• LAD helps faculty manage the cost of content by providing an itemized breakdown of 

copyright permission fees prior to printing (upon request) . This process gives facu lty an 
opportunity to edit content before printing , i.e., delete articles/chapters of books. Faculty decides 
what content to use at what price . 

Production Choices 
• Custom readers are dynamic! Content can be easily changed and updated each semester ! 
• Choice of content delivery : Print only, Digital only, or PrinUDigital combo pack 
• Choice of binding: coil , three-hole punch/shrink wrapped , tape bind (120 pgs or less). 
• Choice of color covers : custom content-specific cover or a standard campus cover . 
• Content produced in digital format: CD or DVD, or encrypted online portal offering students a 

choice of downloadable PDF, Apple app, or HTML 5 delivery 

Superior Quality of Production 
• LAD will scan and clean originals , making a digital file of content before it is printed. 
• Create a Table of Contents and paginate the content (if requested) . 
• Faculty has the option to make extensive use of color photographs and/or diagrams in the 

content of their course pack. 

Royalties Paid on Original Works 
• Paid directly to author for original work 
• Or Paid to individual department to defray costs of lab supplies , software upgrades , etc . 

Out-of-Print Books: 
• LAD works closely with publishers to reprint titles not currently in-print. 

Guaranteed Turnaround Times 
• Orders without copyrighted materials , 5 -7 working days from receipt of originals . 
• Orders with copyrighted materials can take 1-6 weeks . LAD will give a "guaranteed ship date" 

so faculty members and students will know when it will be available on our shelves . 
• Reorders during back-to-school , 2 business days . 

What do you need to do to place an order? 
Just bring copies of articles , chapters of books or original work -along with citat ion informat ion­
To Andy Mills at the Huntley Bookstore (909-607-3783) 
All aspects of production will be handled by our custom publishing partner. 

If you have any questions , please contact: 
Andy Mills 
Course Materials Manager 
909-607-3783 
0994txt@fheg . fol lett. com 

Kent Brewster 
Sales Manager , LAD Custom Publishing 
770-653-9792 
kbrewster@ ladcustompub .com 



 

MESSAGE FROM YOUR BOOKSTORE: 
Huntley Bookstore of th e Claremont Co lleges is co mmitted to provid ing our students with the highest quality educat ion and th e 

best oppo rtunities for success. You can help ensure that our stu d ents have acces s to th e textbooks and course material s they 

need at a more affordable price. The dec isio ns you make about cou rse materials make a differenc e to your stud ents . 

As you determine your co ur se mate ria ls need s. you hav e the opportunity to consider options that ca n reduce the total st udent 

cost of your classes. We ask that you do t w o things to save your stu dent s unne cessa ry expense : 

Carefully review the information li sted here on bundle s. c usto m publ ishi ng , and loose-leaf ve rsions of textboo ks. and make 

the best choice for your cou rse. 

Let us know your choi ce o f textbooks as soo n as possible . College booksto res compete fo r used bo oks in the national 

marketplace, and you can help us by providing your book adopt ions by the requ est ed du e date. 

In addition to you r classroom lead ers hip , course material s rema in fundamental to st ud ent academ ic success. It's vital that we all 

do our part to keep cou rse mat erial s as affordable as possible , ensuring our stud ent s w ill have the tools they need to achieve their 

acade mic goals . 

Thank s for all t hat you do. 

Angu s Macdon ell 

Sto re Manager 

B]-'.~'1"'•' , ,,,"' ":!I~~ 
IIJf~;.~ . -, 1: , 111 

1 

,11\, .. ''?;~i:;(;::;~!!I~~" 



 

OPTIONS 
Th ere are mor e cours e mat erial choices than ever before, and the decisions you mak e have a 

tr emendou s impact on costs to student s . 

STANDALONE TEXTBOOKS 

The traditional textbook can often prov ide the 

bigges t savings to students bec ause the book 

can be pu rchased and sold back m ultip le t imes 

throughout t he li fe of the edition . 

TEXTBOOKS WITH PASS CODES AND BUNDLES 

(OR PACKAGES) 

Bund les consist of a tex tbook with anc il lary mate rials 

such as CDs, DVDs, pass codes, study guides or ot her 

items. The adopt ion of a bundle is typically the most 

cos t -effective option when: 

Th e materials canno t be pu rchased separately; or. 

The purchase price of a bundle is lower than the cost of a 

used text and the separate purchase of the pass co d e 

and/or other components. 

Bundles offer the be st value to students when the content is 

integrated into the cou rse and use of the ancillary ma terials is 

requ ir ed by faculty. 

CUSTOM PUBLISHED PRODUCTS 

[J 
Customized pub li cations are vers ions of tra d itional 

co urse materia ls t hat are customize d for a particular 

instructor or institution. Conte nt can be reo rganized 

and add itional faculty-crea ted content can be ad d ed . 

The price is typically lower t han t rad it io nal texts since students 

pay only for t he co ntent t hat is included and pub lishers can count 

on highe r sales be cause of the uniqueness of the content . 

When facu lty is committed to using the custom publication for 

multiple terms, students can se ll t he book to the store, and t he 

used boo k can be resold to future students. Customizing a tex t 

to a course can make it both more engaging and easie r fo r the 

student to use. On the other hand, custom publications do not 

make sense when inst ruct o rs are not involve d in customizing the 

publication and when few pages are d ifferent than the 

original version. 

LOOSE-LEAF VE~SIONS 

Loo se -leaf versions are sold at a lower reta il 

price than tra d itional texts b ec au se they are 

unbound paper versions of the textbook. A lth oug h 

the student incu rs less expense at t he t ime of 

purchase, they also incur the cost of a binder, and most loo se -leaf 

textbooks cannot be so ld d uring buyback or purchased used . 

As a res ult, the tota l cost to students is often greater than the 

traditional text that is bough t used and so ld back . 

Sou rces· Survey s of co llege stude nt !> (Fol lett Stude nt Survey ) a nd racully 
( Faculty Survey 20 12) by Follett Higher Education Graue . February 20 12 
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DIGITAL TEXTBOOKS (EBOOKS) 

~ feSc!J~ - i1kli1g 
Dig ita l textbooks, or eBoo ks, are d igital versions of the printed 

textbook and coul d save st udents up to 60% off the cost of a new 

textbook . Some eBooks are simply a replica of the printed page, 

while ot hers offe r built-in study tools and mu lt imedia featu res. 

For example, CafeScribe '" Digital Textbooks a llow students t o 

search, highligh t , take no tes, and create custom study gu ides . 

Ink ling textboo ks inc lude study tools plus interactive qu izzes, 

movies, 3D images and more. Many eBooks are acc essible bo th 

on computers and mob i le devices. Certa in digita l te xt bo oks 

are availab le to rent, and others are availab le with part ial book 

purchase op t ions, creating savings in classe s where the who le 

boo k may no t be necessary . Follett offe rs faculty and stu dent s 

a wide va rie t y of affordable digital learning solutions. If you find 

t hat your title is not available dig i tal ly be sure to talk wi th your 

textbook manager. We work c losely with pub lisher s and can 

often source and provide the d igital content you require. 

RENT -A-TEXT TEXTBOOK RENTAL 

-I 

Follett's Ren t- A -Tex t program gives st ud ents the 

abil i ty to save more on their textboo ks - wi t hout 

compromising your abil ity to choose what works 

bes t in your classroom . 

Fo llet t has developed a national database of rentabl e titles, wh ich 

we refer to as "The Lis t." We've applied our expertise to the 

title assortment, taking into account textbook usage across the 

hundreds of bookstores we operate. The List is dynamic; titles are 

added or removed as needs and usage change. With thousands 

of ti t les across a wide-range of discipl ines, adopting a renta ble 

textbook is a great option to help lowe r student education costs . 

Our program was bui lt wi t h faculty freedom in mind-al lowi ng 

you to req uest any t it le to be added to Rent-A-Text at your 

specific campus with a sim ple mult iple -term commitment. For 

more information abou t mak ing yo ur titles rentable. con tac t your 

textbook manager. 

t :&!!! 
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ADOPTION 
Sending us your selectio ns ear ly ensures that we can pay stud ent s mor e mon ey during 

buyback and charge lower prices during the back to school seasons. 

TIM ING IS EVERYTHING! 

Providing your textbook requ es ts by t he 

bookstore due dat e ben efit s ou r stud ents 

,n so many ways: 

Mo re used books are ava ilable for stu den ts t o purchase , 

from on-campus stu d ent book buyb ack and the nationa l 

wholesa le markets. 

Our bookstore managers have sufficie nt time to understand, 

research, and ac qu ire the exact mater ials t hat you have 

reque sted and to comm unica te with you if th ere are issues 

ac quir ing them. 

Students finishing a co urse rece iv e the best possible price 

during buyback. 

The total stu d ent cos t is reduce d when st ud ent s are able t o 

sell books to the st o re d uring buyback and purchase used 

copies fo r t hei r upcomi ng cou rses. 

Your te xtbook adoption information is inexorably linked to 

how much students receive for their books at buyback . To offer 

student s the best possible price for their books , we need to 

know that they will be used again next term. 

last spring 48 % of adoptions were complete before the start of 

book buyback. 

ENSURING TEXTBOOK VALUE : 

Here are add itio nal steps th at you can take to 

ensure t hat stud ents get the most val ue out of 

their tex t books . 

Ad opt what you'll use .. and use what you ad opt. When adopted 

books are not ut ilized: 

St ud ent s incur unn ecessary expe nse and fee l frustrated at 

hav ing to spe nd money on materia ls they have n' t used. Even 

if th ey were "free" fr o m the pub li she r, stu d ents believe no t 

inc luding them would have lowered the cost. 

Students may be less inc lined to purchase materia ls fo r 

future c lasses. 

Educa t e you r students on th e va lue th at course mater ials bring to 

their educa t io n an d demonstrate ho w to get the most from thei r 

textbooks. 

Cons id er using a specific text and edition for a numb er of years 

so th at books can be bought back and resold . 

As you make adop t io n decisions ask your pub lisher sales 

representative : 

What is t he tota l cos t of va ri ous format opt ions? 

(Standalone text versus b undl e.) 

Ar e those stud ent costs o r bookstore cos ts? 

Ar e the anci llary mat erials availab le for t he booksto re to 

purchase sep arat ely o r only d irec t ly from t he publisher? 

When is th e nex t ed it ion expecte d to be released? 

Are t here sub sta nt ial di f fe rences between the old and the 

new ed it ions, and what are t hose di f ferences? 

THE HIGHER EDUCATION OPPORTUNITY ACT 

The Higher Edu cat ion Opportun ity Act is designed to re fo rm the hig her education syste m so that it operates in t he 

best interest s of stud ents and fam ili es in an effort to make col lege more aff o rdab le and accessible. 

The Act con tains a specific provision on textbooks, which went int o ef fec t on July 1, 2010. This prov ision requ ires 

pub lis hers to p rovide facu l ty wit h the price of a book , copy right dat e hist ory, sub sta nt ia l co nt ent revisions, and 

alternate formats, a long with t he pr ices of those a lte rna tes. These things are requi red by th e act to support the 

ability of fa cul ty to make informed decis io ns abo ut their course materials . 

The Act also requi res institu t ions, to the m aximum extent poss ib le, to disclose the cost of course mat eria ls to 

st ud ents via cou rse sche dul es. 

Mo re info rmation about the A ct is availab le at w ww .ed.gov / heoa . 



 

THE HUNTLEY BOOKSTORE OF THE 
CLAREMONT COLLEGES 

Your bookstore offe rs one -stop shopping fo r all cou rse ma terials. as well as the fol low ing benefits: 

Assurance of right materials fo r you r course 

Multiple payment options : Cash. check. cre d it card & financial aid 

Imme d iate buyback 

Industry leading customer service 

Employs loca l residents on campus 

Supports our campus student and academic prog rams 

Need more information about textbooks or the serv ices provided by your Huntley Bookstore of 

the Claremont Colleges"> 

Contact t he bookstore at: 

Phone: 909 -607 -3783 or 

Ema il: hunt leytextbooks cuc .cla remont.e d u 
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